
International Day for the 
Eradication of Poverty 

APLE takeover analysis 



Glossary 
Reach – the number of unique viewers your post has ‘reached’/ how many 
people have seen your post.  
Impressions - are how many times a post shows up in someone’s timeline 
Engagement -   
Engagement in ‘%’ - the percentage is from the number of people that saw 
your post, who then went on to ‘engage’ with it 
Views - how many people have watched your video 
RT - stands for retweet 



Benchmarking 
Industry	averages	for	2019	taken	from	Rival	IQ	



Top performing  JRF content 
Social 

Launch tweet on IDEP 
Impressions: 22,106 
Engagements: 467 
Engagement rate: 2.1% 



Overall performance 
Impressions:	113,429	
Engagements:	1,870	
Engagement	rate:	1.5%	

Strong	impressions	and	slightly	higher	than	
average	engagement	rate	which	is	good	
considering	content	on	weekends	does	not	
usually	perform	strongly.	



Poverty conversation in October 



Poverty conversation on the day 
Overall the poverty conversation did not peak significantly on the day, but JRF did hold a strong 
percentage of the content, with 20.7% in comparison to the monthly average of 6.7%. 



#IDEP2020 hashtag performance 
Used 402 times in the UK 



Top content from our allies 
By engagement 

By reach 



Medium blog 


